


NSRTVSJMX FYRHVEMWMRK

A qYarXer cenXYr] of nonprofiX fYndraising and as a

maga^ine [riXer XaYghX me aboYX markeXing and oYXreach.

MEVOIXMRK BYWMRIWW

In 2016 I sXarXed BY^^ Media Xo help small bYsinesses and

nonprofiXs Xell Xheir sXories across media plaXforms Xoc

connecX [iXh sYpporXers.

SSGMEP MIHME QEHI IEW]
JSV GMZI E HSSX  

KULV KLQg Rf BX]] MedLa bacNgURXQd

TeaVeU: Ze'OO dLVcXVV chRRVLQg SeUVRQaO aQd
ePRWLRQaOO\ eYRcaWLYe LPageV.



Tips on MaŰimiŹing Campaigns ūith
Minimal Pain on Social Media 

We'll focYs on Facebook and InsXagram for
inXermediaXe Ysers. These 2 social media

plaXforms [ork XogeXher and similarl].c
 

ͫIf űou use Apple products͡ űour sűstem maű look
different than mű PC and Android eŰamples͠



TodaűΔs
Presentation
MAIN TOPICS

Linking Facebook & InsXagram

ConXenX

SchedYling

Images

EZenXs

HashXags

Tagging, sharing & boosXing

Timeline & SXraXeg]

Wh] GiZe a HooX?

#GiZeAHooX49 ` GiZe a HooXc

 



Facebook (FB) and InsXagram (IG) posXs can easil] be shared Xo linked
bYsiness profiles, bYX Xheir aYdiences and formaXs differ. In oYr area, FB
Ysers are generall] older, more regional. FB posXs can conXain more
Xe\X and [eblinks, and minimal hashXags. IG's Ysers are generall]
]oYnger and spread across a [ider region, man] are noX on FB and
e\pecX ]oY Xo engage [iXh Xheir commenXs, likes & messages. so
beprepared Xo check IG more ofXen. IG posXs are focYsed on images and
[eblinks can be added Xo profile. FB seen more ofXen dYring Xhe da], IG
seen more ofXen in Xhe eZening. BoXh haZe InsighXs Xo check besX Ximes.
 
-> AR]SRI [ERX XS XEPO EFSYX "WXSVMIW" JIEXYVI JYRGXMSR SR IG & FB?
 

Facebook θ Instagram 

When sharing posts across platforms͡ update organiŹation tags͢ profile names varű͠



Content WHO - WH= - WHAT: CONCISE & CLEAR

->cWHOcare ]oYr sYpporXers? WhaX moXiZaXes and inspires Xhem? Are Xhe] casYal, more formal, older, ]oYnger,

local, parX Xime residenXs? (If ]oYr XargeX markeX is diZerse, ]oY can Zar] ]oYr messaging sX]le in differenX posXs.)

-> WH= shoYld Xhe] sYpporX ]oYr organi^aXion? WhaX [ill Xhe $ [ill be Ysed for? Ho[ has Xhe pandemic changed

]oYr needs or serZices? WhaX ]oY did [iXh GiZe a HooX $ lasX ]ear? eXc.

-> WHAT do ]oY [anX Xhem Xo do? For e\ample, share ]oYr GiZe a HooX [eblink, Ximeframe, gifXs [ill be

maXchedcANDcnon-financial [a]s Xo sYpporX ]oY: share Xhe posX, inZiXe friends Xo giZe on oXher plaXforms (email,

Xe\X, in person), share [h] ]oY care, Xag friends, commenX [iXh encoYragemenX, eXc.

-> VEV] posXs' firsX line emphasis (Ysing basicall] Xhe same conXenX) XhroYghoYX each [eek [iXh: 1. FIIP GSSH (Xhis

is [haX [e do! [e're e\ciXed! haZe ]oYr gifX maXched! 100 giZers alread]!) 2. CEPP XS AGXMSR (giZe Xoda], share [iXh

friends, sYpporX more Xhan one org, deadline approaching.) 3. IRXIVEGXMZI (ask a ? Tell Ys [haX ]oY loZe aboYX

Park CoYnX], oYr serZices, LiZingsXon, eXc, share a pic of ]oYr "Wh] I #GiZeAHooX49' noXe, ZisiX [ebsiXe, see Zideo.)

-> SUCCINCT: occasionall] Xe\X can be longer Xo e\plain ho[ GiZe a HooX [orks (Yse bYlleX poinXs or nYmbers for

sXeps) and [h] Xhe] shoYld sYpporX ]oY, bYX YsYall] make ]oYr Xe\X brief [iXh acXion iXems in Xhe firsX parX. 

-> TIPS:cUse #GiZeAHooX49 as parX of Xe\X or inXro. Use spaces beX[een concepXs so ]oY don'X haZe a block of

Xe\X (can Yse emoXicons beX[een lines on IG). HashXags can be in commenXs. Use [eblinks for more info insXead

of XhaX info. Don'X Yse more Xhan one e\clamaXion poinX!! per posX. Don'X Yse all caps Ynless for ONE [ord.

Remember͢ at least ̟̠ͭ ūill see űour posts on their phone or small screen



SchedŖliĢg
STRATEGI>E TO MAKE MOST EFFICIENT USE OF TIME

1) Decide on a sXraXeg]; [haX ]oY [anX Xo sa], [here, and ho[ ofXen. 2) CreaXe 3 basic XemplaXes [iXh Xhe

hashXags and links ]oY [anX in a Word doc. 3) Organi^e Xhe images ]oY [ill Yse in one place, inclYdingcGiZe a

HooX graphics.

CREATE MESSAGES THAT ARE CONSISTENT & BALANCED

In FB PYblishing Tools schedYle 3 posXs a [eek (aZerage, ]oY can do more or less) pasXing from ]oYr

XemplaXes and alXering Xe\X a biX for ZarieX] and Ysing a balanced mi\ of images. To share across plaXforms,

cop] and pasXe FB conXenX Xo IG or share IG posXs Xo FB. SchedYling from IG reqYires a paid app.c

CAN BE CHANGED

YoY can make changes Xo ]oYr schedYled posXs, add conXenX, s[iXch Ximes, eXc. e\cepX afXer Xhe]'re boosXed.



Images
as űou
knoū Ϳ
theűΔre 
ūorth a
thousand
ūords͠

People respond Xo personal and emoXionall] eZocaXiZe phoXos.
If noX feasible, Yse generic images XhaX reflecX ]oYr field.

CHOOSE EMOTIONAL OR PERSONAL 

YRXU VeUYLceV RU cOLeQWV LdeaOO\, RU geQeULc

The] si^e graphics for Facebook headers, eZenX headers,
posXs, and InsXagram. YoY can add Xe\X, ]oYr logo, generic
images and elemenXs, and some animaXion feaXYres.

USE GRAPHIC PROGRAMS TO SHINE

CUeaWe KaOf a dR]eQ LPageV LQ CaQYa RU VLPLOaU fLUVW

Use as primar] or inXerspersed headers and posX images Xo
increase recogniXion and be parX of Xhe cohesiZe commYniX]-
[ide campaign.

GIVE A HOOT GRAPHICS

TaNe adYaQWage Rf PCCF'V GLYe a HRRW gUaSKLcV



When ]oY creaXe a FB eZenX (YsingcGiZe a
HooX or CanZa si^ed header) ]oY can inZiXe
people Xo join iX, schedYle posXs in Xhe
discYssion field, creaXe polls, haZe liZe
[eblinks, boosX Xo specific aYdiences, AND iX
[ill sho[ Yp in eZenX lisXings on people's
feeds and is ofXen picked Yp b] regional eZenX
calendars. EZenXs can be Xagged in ]oYr posXs
Xoo, making a direcX link [iXh more info [iXhin
a brief posX.c
 
EncoYrage Xhose [ho are "inXeresXed" or
"going" Xo inZiXe Xhose in Xheir circle Xoo!

Events
GIVE A HOOT FACEBOOK EVENT



ͬGIVEAHOOT̢̧
 Can be Ysed as branding, a link and

search Xool, and as conXenX, as a

header or in a phrase.

More common on IG Xhan FB.

Use 1-8 ma\, don'X do more. Can be in

commenX secXion Xo keep cop] clean.

SXarX X]ping inXo InsXagram Xo see

[hich Xags are alread] in heaZ] Yse.

There are man] Xheories, bYX I haZe

foYnd XhaX less is more ;)

HASHTAGS

#ThankYoY #GiZeWhereYoYLiZe

#ParkCoYnX]MX  #LocalLoZe



After ]ou've "liked" a business, use @ and t]pe in
their name to make a direct link to their page. Note:
names on different social media platforms var], so
make sure ]ou're tagging the right group. 

TAGGING BUSINESSES

You can onl] tag individuals (and businesses) whose
settings allow others to tag them. If ]ou refer to
someone in a post ]ou can also tag the photo, or tag
them in a comment instead of the post.

TAGGING INDIVIDUALS

Sharing other's posts builds bu^^ & collaboration. Hit
the "share" button & write a quick intro like "We love
what X is doing". To share on Instagram ]ou'll need
an app like Repost. You can also do a screen shot
and cop] te\t. Be sure to give credit when sharing
and QaOe ]SYV TSWXW WLaVeabPe XSS! DSR'X JSVKeX XS
WLaVe ]SYV TSWXW XS KVSYTW ]SY aVe TaVX SJ aPWS.

SHARING

You can create custom audiences for boosts and
boost both posts & events on FB for as little as $1/da].
Te\t in image should be less than 20%, FB boost can
appl] to linked IG accounts & vice/versa but FB to IG is
cheaper. NSXe: XVMTPe cLecO Xe\X beJSVe bSSWXMRK, ]SY
caR'X QaOe cLaRKeW aJXeV bSSWXMRK.

BOOSTING

Tagging Ϟ ShaŅing Ϟ Booŉőing



Gather images, messaging, and
plan for who does what social

media b] last week in June.

Phase 1

Timeline Ϟ SőŅaőegű
GIVE A HOOT SOCIAL MEDIA

Schedule FB posts & event. Put IG
posts in social media manager's

calendar through June 22-Aug 10.

Phase 2

Weekl]: check social media &c
email messages for additional
content (progress, stories from
supporters) or needed updates

for scheduled posts.c

Phase 3



Social media iŉ aboŖő ŉociologű
and łŉűchologű moŅe őhan
őechnologű͠
- Brian Solis

TAKE NOTE



Whű GiŪe a Hĩĩőͧ

Park Count] Communit]
Foundation offers
matching funds,

templates & support.

 

Be part of count]-wide
energ], connection &

momentum to support
vital organi^ations.

 

During this fraught,
isolating time give

people a concrete wa]
to make a difference.

 



PLSRe: 222-4848
 

EQaMP: bY^^QeQedMa@KQaMP.cSQ
 

Questions? 


